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How do you go from here...
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BREAKTHROUGH

AR'"STS JANUARY 1, 2020 - GIVEON THE KID LAROI OLIVIA RODRIGO =

JULY 31,2021 A TikTok Assist to Stardom From Down Under to All Over Overnight Sensation

Becoming a global superstar in today's music industry is not SHAZAM TOP 200 CHARTS | CITY

an easy feat: however, according to Chartmetric's Cross

Platform Performance (CPP) rank, three artists have managed

to do just that [FRSIKIEIIARGI 2nd Olivia Rodrigo

have gone from obscurity (CPP > 1,000) to global sensations

(CPP < 50) over the past yearand a half, and remain at the top

of the ranks today (CPP < 100). All three have had meteoric

rises, but each artist’s journey has been uniquely their own, as

demonstrated by their YouTube and Shazam data . Week of: 8/31/2020

Mapbox © OpenStreetMap
[l ]_[=[=]
CPP RANKS Astist Country SHAZAM TOP 200 CHARTS | COUNTRY

more detalls

Jn20 Apr20 Ag D2 4 Jn20 Ax20 Ay Dec20  Mar21

YOUTUBE CHANNEL VIEWS SHAZAM TOP 200 CHARTS | GLOBAL
Hover for more il Click a circle to select a track on the global Shazam charts that month, then hit play to hear the song.

Giveon I

Chicago Freestyle (feat. Giveon)
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Know
Your
Topic



Know Your Topic B

Who's the

Research Audience?

e Focus on their needs
Become an expert o« What do they need

(or at least 0 know?
sound like one)
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Know Know
Your Your
Topic Data



Know Your Data

Sources

e Data Collection
e Governance

e Business Processes

Variables

Definitions
Data Types
Ranges

What’s missing?
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Tables

e Relationships
o Primary Keys
o Foreign Keys
e Level of detall
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Know Know Analyze &
Your Your Find
Topic Data Your Story



Analyze & Find Your Story T
Generate Explore and
Questions Analyze

e Fact-based e Use questions as your guide
e Relationships/trends e Follow interesting trends

e Comparisons e Look for outliers




Analyze & Find Your Story e

Generate
Questions

Explore and
Analyze

e Fact-based

The best stories
often lie in the
outliers

e Relationships/trends

e Comparisons




JANUARY 1, 2020 -

ARTISTS JULY 31, 2021
Becoming a global superstar in today's music industry is not
an easy feat; however, according to Chartmetric's Cross
Platform Performance (CPP) rank, three artists have managed
to do just that. Giveon INCINGIEARGN -nd Olivia Rodrige
have gone from obseurity (CPP > 1,000) to global sensations
(CPP < 50) over the past yearand a half, and remain at the top
of the ranks today (CPP < 100). All three have had meteoric
rises, but each artist’s journey has been uniquely their own, as
demonstrated by their YouTube and Shazam data

CPP RANKS
Hover for more detalls
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Jan 1, 2020 July 31, 2021

YOUTUBE CHANNEL VIEWS

Hover for more detalls

n Viz 2021 | Des
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GIVEON THE KID LAROI

A TikTok Assist to Stardom From Down Under to All Over

SHAZAM TOP 200 CHARTS | CITY

© Mapbax © OpenStreatMap

SHAZAM TOP 200 CHARTS | COUNTRY
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SHAZAM TOP 200 CHARTS | GLOBAL
Cilck a circle to select a track on the global Shazam charts that month. then hit play to hear the song.
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Month on Global Shazam Top 200 Chart

OLIVIA RODRIGO =

Overnight Sensation

Week of: 12/30/2019
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Analyze & Find Your Story

Questions from Iron Viz
e Does curiosity on Shazam correlate with YouTube views?
e What music genres are Shazam’ed the most in each country/region?
e Are there cities/regions that catch onto new music first?

e Isthere diversity in the top songs/artists?



Analyze & Find Your Story

Questions from Iron Viz

e Does curiosity on Shazam correlate with YouTube views?

e \What music genres are Shazam’ed the most in each country/region?

e Are there cities/regions that catch onto new music first? I

e Isthere diversity in the top songs/artists?
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Know Know Analyze & Generate
Your Your Find Charts
Topic Data Your Story
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Generate Charis

lterate

e Generate as many charts as
possible

e \What showcases your data
the best?




Splits

Flips &
High Kicks Cartwheels

W Sits

Death Drops

100
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0

High Kicks

Flips & Cartwheels

W Sits Death Drops

100 EO 20 0 o 20 &0 100
splits @ o
High Kicks @
Flips & Cartwheels o
W Sits @
Death Drops -9




What question are you trying to
answer with this chart?
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Splits HighKicks  Cartwheels W Sits Death Drops [CONFERENCE |

100

100

0

| — performances,

WHAT MAKES A WINNER BABY?

Mainstay elements compared among winning and losing lip syncs

So how do winning and losing LSFYL performances differ
when it comes to mainstay choreography and disrobing? In Death Drops
a word - MORE. N

Across all but one category, winning lip syncs have more of > | N Wigs =
the mainstay choreography and disrobements than losing e AN & Revealed [
- ; . Fii N

* Spits N Cortwbeeis ‘ N
The only element that has been incorporated more by losing
queens are flips and cartwheels. No one knows this better
than Sonique. She did 5 flips in a LSFYL against Morgan
McMichaels (who didn'’t incorporate any mainstay elements),
only to be told to sashay away.

BO

Unique | =
Reveals

Outfit reveals, unique reveals, and wig removals are almost \ \ ' \J
equivalent among winning and losing performances. All \ / \, / 7 B
differ by just one additional reveal/removal in winning \Vd N/ /

LSFYL performances. > =
perf Saddie Spits High Xicks Outfits wigs
Revealed

* Biggest discrapandies in elements among winning and lasing LSFYL

W Sits 9
NmAm - -

100
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Generate Charis (LRI

Support Your

lterate :
Analysis & Story
e Generate as many charts as e Complex charts can hide
possible your story
e \What showcases your data e Simple charts done well are

the best? often the best choice
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If you can’t answer
your question
(easily), you have
the
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Know Know Analyze & Generate Design
Your Your Find Charts
Topic Data Your Story
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Design T

Find Inspiration I

e Steal like an artist
e Make it your own




Design
Inspiration

# of characters

#of appearances

What do chemistry, blue meth, smarmy lawyers, and fried chicken have in common? They're all part of the
fictional Breaking Bad universe, also known as the "Gilliverse" after creator Vince Gilligan. The franchise
started with Breaking Bad in 2008, which focuses on Walter White and his sous meth chef Jesse Pin

The show's prequel, Better Call Saul, premiered in 2012 and focuses on Jimmy McGill (better known as
Saul Goodman) in the years leading up to his fateful introduction to Walter White. The franchise also
spawned a full-length feature film, EI Camino: A Breaking Bad Movie (2019), which centers around Jesse
Pinkman and what transpired after the events of Breaking Bad.

Explore the network chart below to see how characters span the “Gilliverse.”
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Design R

Find Inspiration I | Wireframe

e Keep it simple
e Use placeholders
e Sketch or use a tool
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Design o

Find Inspiration I | Wireframe Aesthetics I

Color
Text
Icons
Images
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Color
e Use it sparingly

Success in Math has decreased since COVID,
while success in English has increased

— ——

60%

40% COVID

20%

0%
19-20 20-21 21-22 22-23 23-24 24-25

—®

L+ I




Design
Aesthetics

Color

e Use it sparingly

e Make color
meaningful

@ |

L+ I

Enrollment
AY 23-24

22,618

A 5% vs AY 23-24

Enrollment
AY 23-24

22,618

A 5% vs Ay 23-24
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. = Decreasing
. = Increasing

Success in Math has decreased since COVID,
while success in English has increased

I

19-20 20-21 21-22 22-23 23-24  24-25
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Design
Aesthetics

Color
e Use it sparingly Red Green Blue

Excitement s : Nature Trust
o M d ke (o{0) I or Strength UCCE Healing Peace
Love ave Freshness Loyalty
H Energy Socia Quality Competence
meaningful
e FInd an

appropriate color
palette Pink Brown Black White

Compassion Royalty Dependable Formality Clean
Sincerity Luxury Rugged Dramatic Simplicity
Sophstication Spirituality Trustworthy Sophistication Innocence
Sweet Ambition Simple Security Honest




Design
Aesthetics

Color
e Use it sparingly
e Make color
meaningful
e Find an
appropriate color
palette

HOW COMMON IS YOUR

Birthdays are special days fo celebrate you!
Whether your birthday falls on a rare date,
like Dec 25 or Jan 1, or a more popular one,
like many days in September, you're never
partying alone! The calendar on the right
shows where each day ranks in terms of the
number of live births in the United States
between 1994 and 2014.

Use the drop-down menu at the center of the
calendar, or click on any day to

select your birthday & explore

its commondality, rank, and

the average births

j on that day.

Dec
25th
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Design
Aesthetics

Color

Use it sparingly
Make color
meaningful

Find an
appropriate color
palette
Accessible
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Sales by Category Color Palette
. : . Criginal -
® Furniture @ Office Supplies
100K
B0K
0K
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Design
Aesthetics

Text

e Aesthetic and
functional design

@
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Design
Aesthetics

Text

e Aesthetic and
functional design

e Find an
appropriate font

%ZZ

@Zw

be W\\ w’;
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Design
Aesthetics

Text
e Aesthetic and
functional design
e Find an
appropriate font

Serif fonts

Authority

Trust

Respect

Sans fonts

Sophisticated Sleek

Modern

oeuipl fouls

Elegant Creative Happy



Design
Aesthetics

Text

e Aesthetic and
functional design

e Findan
appropriate font

e Establish a
hierarchy

And finally this one

YOU WILL READ

THIS FIRST

And then you’ll read this

Then this one




Design
Aesthetics

Icons
e Maintain
consistency

@

Stroke

Fill

Style




Design
Aesthetics

Icons
e Maintain
consistency

e Use them
sparingly

@
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Design
Aesthetics

Icons
e Maintain
consistency

e Use them
sparingly
e Use familiar icons

@

Stroke

Fill

Style

v X

A D

e
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Design
Aesthetics

Images

e Ensure images
enhance rather
than detract
from your data

-—® .
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Design
Aesthetics

Images

e Ensure images
enhance rather than
detract from your

data
e Relevant & simple
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Design
Aesthetics

Images

e Ensure images
enhance rather than
detract from your

data
® Relevant & simple
e Add transparency
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Design
Aesthetics

Images

e Ensure images
enhance rather than
detract from your

data
® Relevant & simple
e Add transparency
e Match color
scheme
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Design
Aesthetics

Images

Ensure images
enhance rather than
detract from your
data
® Relevant & simple
e Add transparency
e Match color
scheme

aim
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Adjustment
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Design

Aesthetics
BREAKTHROUGH

AR'"STS JANUARY 1, 2020 - GIVEON THE KID LAROI OLIVIA RODRIGO =

JULY 31,2021 A TikTok Assist to Stardom From Down Under to All Over Overnight Sensation

Becoming a global superstar in today’'s music industry is not SHAZAM TOP 200 CHARTS | CITY

an easy feat; however, according to Chartmetric's Cross

L]
‘ E n S u re I m a eS Platform Performance (CPP) rank, three artists have managed
8 to do just that. [Giveonl INSINGIEARGN -nd Olivia Rodrigo
have gone from obseurity (CPP > 1.000) to global sensations
h t h t h (CPP < 50) over the past year and a half, and remain at the top
e n a n Ce ra e r a n of the ranks today (CPP < 100). All three have had meteoric
rises, but each artist's journey has been uniquely their own, as
d demonstrated by their YouTube and Shazam data Week of: 12/30/2019
etract from your -
CPP RANKS SHAZAM TOP 200 CHARTS | COUNTRY
H or more details
1
data @

® Relevant & simple Bl

e Add transparency e =i

e Match color
scheme

P~

YOUTUBE CHANNEL VIEWS SHAZAM TOP 200 CHARTS | GLOBAL
e Click a circle to select a track on the global Shazam charts that month. then hit play to hear the song

m jetalls

Chartmetric
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Find Inspiration I | Wireframe Aesthetics I
Function I

e UI/UX
e Interactivity




Design Lo
Function BRING BACK MY GIRLS

166 queens have lip synced on the main stage of RuPaul's Drag Race, and some have been more successful than others. When a queen wins 3 or more lip syncs, she's typicallys bestowed the
title of Lip Sync Assassin. 21 queens have claimed that title so far. Explore all the lip sync performances, including wins, losses, performing for guest judges, and the overall number of classic
elements incorporated by each queen.

User Interface

Symone

Kandy Muse

Jaida Essence Hall
Kameron Michaels

Symone has had more
opportunities to lip sync than most
gueens, due to being on a season
that featured a Lip Sync For The
Win, as well as requiring every
gueen to LSFYL in the premiere

Eureka 16 episode
Peppermint 10
Eureka has incorporated the
Adore Delano -l 1 most classic dance moves
Alexis Mateo 0 0 into her performances
Aquaria S SN
rooke Lynn Heights is a
Bob The Drag Queen L 1 classically trained ballet dancer.
Brooke Lynn Hytes 13 She has also incorporated the
second most classic dance
Coco Montrese 1o 1 moves into her performances
Crystal MethyD -1 0
Darienne Lake 10 0
Ginger Minj 10
Heidi N Closet —
Jujubee 10 1
Pearl 10 1
Ra'Jah O'Hara —3
Sasha Velour 10
Yvie Oddly 7 1
A'Keria Chanel Davenport m
Akashia 10 0
Alyssa Edwards m 0
Asia O'Hara 10 1
BeBe Zahara Benet 10 1
Brita 10
Chad Michales 10 1
Chi Chi Devayne I
Delta Work 10 1

Denali is the only queen to LSFYL

v



Design
Function

User Interface

—'®

L+ I
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BRING BACK MY GIRLS

A look at all queens and their lip syncs

166 queens have lip synced on the main stage of RuPaul's Drag Race, and some have been more successful than others. When a queen wins 3 or more lip syncs, she's typically bestowed
the title of Lip Sync Assassin, and 21 queens have claimed that title so far. Explore all the lip sync performances, including wins, losses, and the number of mainstay elements
incorporated by each queen.

Use the buttons along the bottom of the chart to navigate between pages.

¢ Season Winners . N s . . ) .
ueen : : All Lip Syncs - ; Mainstay Choreograph Mainstay Disrobements Fun Facts & Insights
Lip Sync Assassins P Y  Artist = Guest Judge Y graphy Y g
Symone ¢ ! 1 [ [ [ [ | ] —F Symone is proof you don't need
Kandy Muse . ! [ [ [ | —4 — 3 dance moves to win lip syncs. She
R is the winningest queen of all time,
Kameron Michaels . [ [ [ | I} | — and has never done mainstay
Eureka . [ | 16 — choreography
Jaida Essence Hall ¢ [ [ | 5 5
Peppermint . [ [ | 3 I
Adore Delano I 5 -_— )
Alexis Mateo . [ | Ri] i Brooke Lynn Heights has
Aquaria ¢ I I O W] incorporated the most mainstay
dance moves into her
Brooke Lynn Hytes | ] 18— performances. Not surprising
Coco Montrese I 0 —_—7 given the fact she’s a classicaly
— Lak . e trained ballet dancer
rienne Lake I
Ginger Minj . [ | 3 [P
Heidi N Closet [ ] — 5 — 3
Jujubee ! [ | Bt} —
Pearl [ -3 L_B!
Ra'Jah O'Hara I —— ——— —2 Sasha Velour changed the LSFYL
Sasha Velour ¢ I Rt} — gamel with her iconic rose petal
Yvie Oddly ¢ I —— —— - e
A'Keria Chanel Davenport [ | -7 [P
Akashia N 10 K]
Alyssa Edwards [ | L5 Ri}
Asia O'Hara L | Rt} i
BeBe Zahara Benet ¢ ] 0 -1
Bob The Drag Queen ¢ [ | L&t -1
Brita L | 0 -_— )
Chad Michales ] 0 -1
Chi Chi DeVayne - I [}



Design
Function

User Interface

DESIGNING BEYOND

DEFAULTS

Toggle

Drop-Down Menu

@ South

Button

Tabs
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Why stick to the defaults when you can create something that's both functional and fun? Adding custom Ul features can align your design with
specific branding, provide more intuitive navigation, and highlight key insights. By incorporating interactive elements users can engage with the
data more effectively, exploring scenarios or drilling down into details more seamlessly.

Alerts Stepper

Top 5 Manufacturers 3

~ 9 ]

Carousel Accordion Menu

Line Chart

[ws]
£
W
=

Tutorial
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Design

Find Inspiration I | Wireframe Aesthetics I
Function I | Clutter

e Everything should have
a purpose +
e Add whitespace + (

e Reduce cognitive load . . |
.



Design

Find Inspiration I | Wireframe Aesthetics I
Function I | Clutter




Design should support your
analysis and story
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© 0 0 0 0 @

Know Know Analyze & Generate Design Feedback
Your Your Find Charts &
Topic Data Your Story QA



Get Feedback and Conduct QA R

Qualit
Feedback y
Assurance
e Multiple groups e Analysis
° Eata peolple o Calculations
o Laypeople .
. It's your viz o Does everything work?

e Typos/Grammar
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© 0 0 0 0

¢

Know Know Analyze & Generate Design Feedback
Your Your Find Charts &
Topic Data a Story QA
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Publish



Don’t let the perfect be the
enemy of the good



N
Gank you
L |
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